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Ang liwanag ng bukas

* How do you light up a nation?
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= Adequate, reliable, quality power 24/7 |
= Stable and affordableower costc
contain cost increases

«a/tSHySN) SySNBae |
= Highly responsive and satisfactory service
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WHO DOES MERALCO SERVE?




Pampanga

Bulacan

A Me r a | Fraochise Area

A 31 cities & 80 municipalities
A 9,337 kn? land area

A 3% of Philippines
A Metro Manila is only 7% of total
service area

A 5 mn customer accounts

A 25% of Philippine population

|A Almost45-50% ofPhilGDP_ |

About 30 manufacturing
economic zones are Meralc
customers

A Estimated 60% of Philippine

manufacturing output IS from
a S NJ fse@\%?c@egfea
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commerce & industry and its hub of mﬁ’m
government services & infrastructurciiet=zes

Providers of outsourced
business processes

A HQ of shared services of
global companies

I Deustche Bank, Chevron, etc.

A Hotels & hospitals
A

Telecoms & transportation

T Internet backbone, LRT &
MRT, airport, etc.

A All major media companies

A Malacafiang, Senate & House
of Representatives, Supreme
Court,

A Armed Forces, National Police
& Office of Civil Defense
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Our customers -also-compete In th

world market

A More than 30 manufacturing
economic zones are Meralco
customers

I Laguna Technopark, Gateway

Business Park, Calamba
Premier Industrial Park, etc.

A These manufacturers compete
In a global market
I Exporters vs. manufacturers in
other countries

A Electronics & semiconductor
companies

I Domestic manufacturers vs.
imports
A Steel & cement companies

They expect to receive at least t

same kind of service thego in
their home countries.

PT. PLN (Persero)
SINGAPORE .
T Indonesidm




Distribution of Electricity Salesh

Nnec servieee to General Power (GP)

CommercialCustomers

Finance
3.99%

Real Estat

28.7%(e.g., office buildings)
Gov't

Services
7.4%

Trans, -
Storage 8§
Comm.
13.5%

Count: 437,340
\

\

. Services
27.4%
o 77 o (e.g.BPO3



Industrial customer base is 77
predominantly in manufacturing M,

A estimatéd b @U0 bf
Philippheenmaanigiciaindng
ouwtmufisstfonm Meral@ol's Ga@ufaee -
= Distrib = Sale:
serviceaneaa S0 General Power (BB
Industrial Customers
Electrical
Fab Metal: 8 & & § Machinery,

Textiles T8 1 26.8%0

Count:
Y
Transport Y

ARN

9,647

Chemical:
Non-me ~ Plastic
Minerals 13.6%

Basic Metal



Large, diverse and sophisticated
hougsehold customer b%se (Z)
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The Residential market is
becoming increasingly
sophisticated ST 2011

(Non -Lifeline) 0-100 kWh
(Lifeline)

4.547 mn Residential Customers

Lifeline Subsidy: 14.63 ¢/kWh ( ave. )



